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Empowering the Next Generation of Young Coffee Farmers.
Dear Friends,
The list of challenges for young coffee farmers is long. They often do not have access to financing,
have limited access to education and only minimal opportunities to grow personally. However, they
should soon take over their parents' farm, which oftentimes is already earning less today due to
volatile coffee prices and the increasing effects of climate change. With a pandemic and natural
disasters on top of this, hope can quickly fade in a year like 2020. Recognizing their parents struggle
to make a living from coffee farming, many youth do not see their own future in coffee cultivation. As
a result, some decide to leave the farm, or migrate to big cities or even to other countries.
“People take this risk (to migrate) when they are in search of alternative income for their family.”
says Maucelio Escobedo, Coffee Kids participant from Union Cantinil, Huehuetenango, Guatemala.
The consequences are dramatic for their family farm, for their communities and for their countries.
To stop this increasing exodus of youth, collaborative, locally developed solutions must be created.
“(Coffee Kids) provides an opportunity for youth who are interested in becoming business owners.
It brings a lot of experience and provides good training and advice.”, as Maucelio describes it.
We were impressed in 2020 with how youth took up our offer and worked towards creating a better
future. Coffee Kids wants to keep this youthful energy shining and helps to steer it into the right
direction so youth can see a real future for themselves and their families in their own communities.
To create and cultivate thriving communities which attract younger generations, educational offers
must be developed, coffee cultivation must be made more climate-resilient and economic prospects
must be created. These are not only great challenges, but also great opportunities. In this report we
share how Coffee Kids contributed to this in 2020 and what we are planning in our projects for 2021.

Stephan Koch
Program Manager Coffee Kids
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The Backbone of Our Work – Continuously Refined Since
1988.
Program:
Coffee Kids was founded in the USA in 1988 as the first independent NGO to specialize solely on
improving the livelihood prospects of young coffee farmers. Great pioneering work has been done
with many youth in various communities from coffee producing countries. In 2015, Coffee Kids
became part of Hanns R. Neumann Stiftung (HRNS) and has been a programmatic frontrunner in the
foundation’s youth approach ever since. Under the umbrella of HRNS, the program has been
continuously developed, condensed, and today focuses with full force and dedication on a small
number of carefully selected multi-annual projects in which lasting improvements are achieved. Since
HRNS took over Coffee Kids, the program has worked with 700+ youth in Colombia, Guatemala,
Honduras, and Tanzania. The global network and the support of HRNS are great assets for Coffee Kids.
Training Approach:
The three-pillar approach combining training, mentoring and seed financing has proven to be
effective in improving the livelihood perspectives of young coffee farmers up to an age of 35 years.
The support of Coffee Kids enabled participating youth to build on their family’s coffee legacies and
remain active in coffee farming while diversifying their income with other innovative businesses.

Three Pillar Approach
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Regions
Honduras:
Since 2017, Coffee Kids has been working with up to 149 youth in the Department of Ocotepeque. The
collaboration with the farmer organization UNIOCAFE has impressively shown how to achieve results
and secure them for the future. This blue-print model is now being expanded into new project regions.
Guatemala:
Since 2019, Guatemala is set to follow in Honduras' footsteps and replicate the successful example of
UNIOCAFE. In 2020, work with 175 young people continued in Huehuetenango and Coffee Kids will
keep up to implement this project in 2021 based on the successful formula from Honduras.
Tanzania:
Since 2016, Coffee Kids has worked with 180 youth in Northern Tanzania, a region where coffee
farming tends to be on the decline due to various factors and support is highly appreciated and
needed. Coffee Kids strives to offer the next generation of coffee farmers a real perspective for their
future through a wide range of activities and trainings.

Update on COVID-19
The COVID-19 pandemic still forces us to question the existing. Since the start of the pandemic, we
have constantly monitored and evaluated the situation in the areas where we work, making
adjustments to our programs as needed, successfully adapting to the new normal. In Tanzania, inperson training sessions in smaller groups were able to resume in July 2020 again, whereas in Central
America, we use virtual methods to a greater extend to stay connected with youth. Young people have
proven to be drivers for change in communities when it comes to using new online platforms. This
makes the entrepreneurial driven Coffee Kids interventions the perfect playground to learn more
about this. We are testing new approaches and applications and we are observing all developments
very closely to be able to refine our training approaches for the future.
With 2021 starting, we hope that the situation will improve and that we can return to the field with
full force and new inspiration to continue the work with the next generation of young coffee farmers.
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Phase III End – Good Progress Made Despite the Pandemic!
It is a good custom to look back at the end of a year. As we look back on our work in 2020 for Coffee
Kids, we are proud and grateful that, despite the extremely challenging working environment, we
completed our Coffee Kids Phase III projects in Central America and Tanzania mostly according to our
schedule at yearend. We will rework in 2021 where we are still lagging due to pandemic restrictions.

Coffee Kids Phase III (01.06.2019 – 31.12.2020)
200,000 USD

3 Countries

18 months

280 Youth

Coffee Kids aims to make a lasting change in its project regions, with the goal of creating positive,
sustainable, long-lasting impact. A condition for this is that success usually does not occur after a few
months or within a year. Ideally, there is the possibility of working with young people for 3 or more
years, integrating several project activities into a variety of other youth activities in the region.
Coffee Kids usually runs project cycles of 12-18 months. Yet we achieve our objective through the fact
that we complete several of these shorter project cycles one after the other in the same regions.
Therefore, we are very pleased to announce that we are extending the program into the next round
Coffee Kids Phase IV in both core regions by another year until December 31, 2021.
One of the reasons why we work in cycles is that we can always keep up with the times and maintain
flexibility within our projects. In 2021, for example, we will now bring in stronger climate and
digitalization components to our projects and thus react to the developments of 2020. The other
reason has to do with our donation model, which will be explained under the Strategic Review 2021.
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Honduras 2020
•

149 youth forming UNIOCAFE1 youth committee as of December 31, 2020.

•

1 youth seat in the Board of Directors committee of UNIOCAFE.

•

75% virtual trainings in 2020, with an average participation of 25 youth.

•

42,000 USD capital in the revolving fund as of Q4 2020 2

•

13,000 USD seed capital invested into 20 new businesses in 2020.

The main focus of Coffee Kids in Honduras, since its involvement in 2017, was the sustainable
integration of youth from the region into the local farmer organization, UNIOCAFE. Until the end of
2020, the committee is made up of 149 youth after growing from 39 at the start. Although HRNS
Central America will hold close ties with UNIOCAFE and their youth members, the Phase III project will
be the last one as part of Coffee Kids. Therefore, one of the key priorities of 2020 was to consolidate
all the progress made and prepare the youth for the time after the Coffee Kids project.

1

UNIOCAFE (Unión de Organizaciones Ocotepecanas de Café) is a major 2nd tier farmer organization made up
of 27 base groups in Ocotepeque, Honduras.
2
The revolving fund was created with funds from the International Development Bank and a co-investment by
UNIOCAFE, with additional funds contributed by Coffee Kids in 2020.
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Many activities in 2020 targeted this goal. This included developing operational rules into an official
document that outlined the requirements for new membership, the rights and duties of the youth
committee, the role of the parental farmers' organization, and more. It also facilitates cooperation
between the Youth Committee and the UNIOCAFE Board of Directors (BoD). Young people are now
playing a bigger role in decision-making on the Board of Directors and other committees. The
UNIOCAFE board consists of 7 members, 1 of whom is proudly selected from the Youth Committee.
UNIOCAFE continues to manage the existing revolving fund which is designed to finance ventures by
youth members and currently holding more than 42,000 USD. In 2020, this fund was increased with a
contribution of $6,000 USD from the Coffee Kids project. The objective of this fund is to expand its
current outreach and promote regional development and entrepreneurship with young people, not
only those who are members of UNIOCAFE, but also other young people in the region.
Therefore, HRNS and UNIOCAFE executed two Rural Training Hubs with 56 young people including 26
women graduating from this training, promoting continued growth and business development in their
communities. Of the 56-youth participating, 20 youth established new entrepreneurships in 2020,
including coffee shops, coffee nurseries or a bird farm with 13,000 USD invest from the revolving fund.
The pandemic has also influenced the way youth run their businesses. In some cases, products are
being advertised via Social Media and Home Deliveries are being offered to drive sales.
Some youth with bright leadership potential were selected from the committee for a related project
with the long-lasting Coffee Kids supporter Peet´s in which they were trained to become certified
“Climate Pioneers” and to spread the knowledge in their communities to increase the resilience of
coffee farmers to climate change.
Coffee Kids has worked with these youth since 2017 and is blown away by their growth. The young
people are now active members of UNIOCAFE supporting intergenerational collaboration, have
established youth development coffee with the support of the organization as a competitive product
on the market, were able to set up their individual entrepreneurships and have a large revolving fund
with capital for further activities. They can always rely on further mentoring and support from the
local office of Hanns R. Neumann Stiftung Central America. Hopefully these 149 youngsters will have
a bright future. While the Coffee Kids program will now shift to new organizations in Honduras, these
youth have developed the skills and tools to continue to grow and thrive in their communities.
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Youth Development Coffee
Coffee Kids creates fascinating stories like the friendship between Rodrigo Jaeger, the owner of Café
Señor K from Chile and Osman Coto, a young coffee farmer from Ocotepeque, Honduras who took
part in the Coffee Kids program. Rodrigo, together with a group of Coffee Kids supporters, travelled
to Honduras in 2019 to visit the young farmers our project supports. Rodrigo was excited about joining
this trip, as he was curious to meet the youth he is supporting through his regular donations to Coffee
Kids. His company has always been interested in connecting with coffee origins. When they first met,
Rodrigo and Osman talked a lot about the coffee industry and how Coffee Kids was able to support
Osman in improving his productivity.
In 2020, the close contact they maintained evolved into
new opportunities. Rodrigo and Osman have closed a
first contract of shipping 1,000 kg of coffee from
Honduras to Chile. Rodrigo received the high-quality
coffee he wished for, and Osman sold his coffee at a
very satisfying price. The customers at Café Señor K
have been thrilled with Osman’s coffee!
Following the coffee quality training he received
through Coffee Kids, Osman currently works as a
professional cupper at the UNIOCAFE farmer
organization.
Rodrigo and Osman are in the process of negotiating
new trades for the 2020/21 harvest. They’re even
planning to double the quantities to 2,000 kg! This story
is a wonderful example on the impact that can be
achieved when investing in young farmers!

“The relationship that we
have achieved with Osman
through Coffee Kids is really
exciting! We have many
projects ahead together.
As a company, our main
motivation is to find balance
in the coffee supply chain
and maintain, strong, direct
relationships.”
Rodrigo Jaeger
Founder & Owner of Café Señor K
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Guatemala 2020
•

175 participants form 10 groups, 5 of which are part of farmer organizations as internal
youth committees.

•

89 training events took place on various topics.

•

61 youth are receiving seed capital from Coffee Kids 3.

•

32 entrepreneurships are being supported in various phases.

•

10 youth took part in internships, e.g., coffee roasting or bee keeping.

In 2019, Coffee Kids expanded from Honduras to Huehuetenango, Guatemala to replicate the
successful development of the UNIOCAFE Youth Committee. In the first year it was possible to reach
100 young people and to lay the foundations for creating the individual groups. Training courses were
held in the areas of soft skills, entrepreneurship and agronomy, and the young people were brought
into contact with mentors. As a result, numerous new businesses were opened in 2019 already.

3

In Guatemala, many youth form part of youth groups that operate group entrepreneurships. This number
shows all participating individuals that received seed capital.
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In 2020, existing businesses were further supported, new ones developed, and, above all, the topic of
organizational development pushed forward, which was implemented well despite the pandemic.
The project worked to further integrate and support youth participation in activities as part of youth
groups and committees. In 2020, 10 groups took part in Coffee Kids activities, this includes:
•

5 youth committees were integrated into five established farmer organizations.

•

5 independent youth groups, whose membership is comprised of entirely young farmers.

These five established Farmer Organizations were supported to develop internal sustainability
strategies4 promoting youth entrepreneurship. This was facilitated by a consultant who performed
an assessment evaluating organizational capacity, as well as an institutional diagnosis to help define
key topics and strategies. As a result, strategies facilitating the distribution of seed capital for youth
ventures were developed including capitalization procedures and fund administration procedures.
These 4 farmer organizations took part in the consultancy: Asociación COMAL, Asociación ADIESTO,
Asociación ASDEFLOR, Asociación LA ASUNCIÓN. The fifth group, Cooperativa El Sendero, later
replicated the evaluation. As part of these strategies the farmer organizations assumed actions to
support youth participation as part of internal youth committees, in addition to developing internal
regulations to guide activities within established committees and the organization itself. Moreover,
these five youth committees were supported with 20.000 USD seed capital for the new revolving
funds, in order to be able to fund promising new entrepreneurships from the youth groups.
Replicating and building on our previous experience working in Honduras, foundations have been
created in supported organizations in Guatemala, taking into account the local approach of each
individual organization and laying the groundwork for continued success. Nevertheless, the
involvement of young people in a higher-level organization is extremely important for a successful
perpetuation of results and therefore remains a focus.

4

Internal plans and approaches developed by the organization which guide their current and future activities
to achieve planned goals.
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Maucelio Granados
Maucelio Granados is a 28-year-old, charismatic young entrepreneur from
Unión Cantinil, in Huehuetenango, Guatemala. His connection to coffee
farming started two generations back with his grandparents, who were also
coffee farmers and taught the entire family about coffee. Marcelo currently
works as a teacher and assistant director at a high school. In the morning, he
oversees a 0.3 ha coffee farm where he has also diversified with corn and
beans. To support his family, Maucelio gives part of his monthly income to
his parents. As part of the Coffee Kids program, Maucelio recently started a
coffee nursery business which sells different varieties of coffee plants to
farmers. Learn more about his story in the following interview:

Maucelio, you took part in the Coffee Kids Phase III Project in Huehuetenango, Guatemala. Before
participating in the project, did you have any expectations? Were they met?
My expectations were high and today I can say that they were met. HRNS and Coffee Kids have been
a fundamental pillar in helping me achieve what I have so far.
What is your opinion about the Coffee Kids program now?
Coffee Kids provides opportunities for youth who are interested in becoming business owners. It’s a
hands-on experience and provides good training. It recognizes and encourages youth’s passions.
What have you learned about yourself?
I learned how to be disciplined and responsible in all of my activities. I also learned how to believe in
myself and be confident in exploiting the potential I have.
What type of entrepreneurship do you have?
I manage my own coffee nursery business, Vivero y Almacigo de Café. The idea for my business
developed over years. I worked for years with small amounts of coffee which were used for replanting
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and rejuvenating my father's farm. In 2019, I applied for a financing opportunity as part of the Coffee
program. In 2020, I was awarded a loan of USD 450 and with this amount, I was able to purchase
13,000 coffee plants. My next goal is to manage 20,000 coffee plants with profits I will make in my
current business.
What are some difficulties that you have had during the process of growing your own
entrepreneurship?
The economy is difficult and has been my biggest challenge because it means that sometimes I do not
have enough capital to fully invest in different areas. Years back it was challenging to know how to
correctly apply agricultural inputs. This was due to a lack of agronomical knowledge I had. Now that
I’ve learned more about correct application, the challenge has become optimizing resources.
What have you liked most about this process on the other hand?
Exploring and learning more about my interests, learning about coffee seedlings, and most
importantly, gaining direct work experience.
What opportunities do you have now that you did not have before?
I am now being recognized within my community as an entrepreneur in coffee plants and nurseries. I
even provide advice to people who reach out to me for support. These are all results of various
trainings I received from HRNS technicians as part of the Coffee Kids program.
What types of opportunities can farmer organizations offer for youth?
Opportunities are not the same if you work individually as a farmer. Working in groups builds
opportunities for friendship not only between young people but also with technicians from other
organizations, which in turn help to build and consolidate my knowledge.
Have you ever thought about leaving the farm?
No, because I am already learning about topics related to working in the farm, and I have built a love
for what I do. I prefer to continue working in the farm where one feels happier.
How do you think we can make coffee growing and living in the country more attractive?
Creating better markets with better prices. This is always considered as part of family business
decisions, because staying or leaving the farm depends on it. Limited markets have led to migration;
people take this risk when they are in search of alternative incomes for their family.
Is there anything else you would like to add?
It is important to continue to reach out and encourage youth’s participation and development because
sometimes young people are somewhat shy and can be very vulnerable to falling into the “wrong
crowd”. I would also like to thank the project, which has not only supported us financially, but has
impulse the development of our knowledge in so many aspects related to coffee.
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Tanzania 2020
The following KPIs summarize the impact of Coffee Kids Phase III in Tanzania. The program worked
with 6 youth groups with a total of 180 members for 18 months. Overall, most of the activities were
completed, in some cases, there were some activities that were not fully achieved, (e.g. the adaptation
of climate smart agricultural practices) influenced by the delay of project implementation due to the
impact of the COVID-19 pandemic.

Goal 1: Youth groups are strengthened and are able to offer improved services to their members.
•

All 6 youth groups have developed joint group business plans; 5 of the youth groups started
to implement these business plans. All the 5 running businesses are linked to markets.

•

All the engaged youth groups have increased their internal savings by at least 25% through
their business activities. Mentorship support has been received by all 6 groups continuously.

Goal 2: Additional individual youth businesses are successfully implemented.
•
•

146 youth have started implementing their business plans.
97 youth have applied and received a government loan.

Goal 3: Youth learn about climate-smart agriculture to mitigate climate change consequences.
•
•

156 youth can explain/understand climate change and how it impacts their community.
90 youth adopt at least 1 climate-smart agricultural practice following training.

Goal 4: Youth learn about gender equality, family planning methods & sexual reproductive health.
•
•

12 couple change agents have jointly developed household plans are implementing them.
156 youth have attended the sexual reproductive health training.
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Climate Change Mitigation and Adaptation Trainings
Introduction to climate change and corresponding mitigation trainings were facilitated to all 6 youth
groups. The purpose of these trainings was to create awareness on the topic among youth so that they
could understand the threatening impacts but also learn about helpful mitigation and adaptation
practices. The expectation from these trainings was to build stronger youth capacity so that they could
take the lead in promoting adaptation of these practices in their communities. Experience sharing on
these efforts among youth was incorporated in their established farmer field schools' schedules to
ensure that they exchange regularly on the same.

Sexual Reproductive Health and Family Planning Training
Sexual reproductive health and family planning trainings were received by HRNS’ staff, youth group
leaders and extensionists in collaboration with Deutsche Stiftung Weltbevölkerung (DSW). The same
trainings were given to youth group members by HRNS’ staff and youth group extensionists. These
trainings helped raise awareness on various topics related to sexual reproductive health and family
planning including sexual transmitted diseases, gender-based violence and more.

18

Namsifueli Kihunrwa enters the Dairy Business!
Namsifueli Kihunrwa has been part of the Coffee Kids program since 2018. Namsifueli, who is 35 years
old, is based in Siha district in Kilimanjaro Region. Before joining the Coffee Kids project, she was a
housewife taking care of the household activities while her husband was the main breadwinner
engaged in farming activities for their household income i.e., livestock keeping or vegetable farming.
Namsifueli was informed about the project by her parents who are members of Mese Ngarony, one
of the farmer organizations of another HRNS project in the region. She decided to join Coffee Kids
after some discussions with her husband who agreed to the idea. Three months after getting started,
she identified a dairy business opportunity in her community and made a business plan.
Through coaching and backstopping by the project, Namsifueli was able to implement her business
plan and started to collect and supply a total of 20 liters of milk per day. To date, Namsifueli has
increased that production to 2,000 liters of milk per day. As she and her husband volunteered as
change agent couple for Mwangaza youth group during the gender trainings, they decided to focus
on the expansion of their milk business as part of the joint household vision they developed together.
After continuing to practice joint decision making, they supported each other and thus were able to
continue to grow their business together. They have been able to employ two young men to support
in supplying the milk to various restaurants in Bomang’ombe town in Hai district. Nmasifueli is
planning to start milk processing in order to add value to the supplied milk and earn more profit. From
her business, the young couple is able to send their two children to school.
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Phase IV Start – Hopefully, a Return to Normal!
Each phase is new and brings new challenges and results with it. Phase IV is a particularly important
phase, amid a pandemic. To make this extension possible, our parent organization Hanns R. Neumann
Stiftung (HRNS) provided own funds as a recognition for the work at Coffee Kids. With this
commitment and ongoing support from our Strategic Supporters Circle, we can continue to invest in
young farmers´ future in 2021.

Coffee Kids Phase IV (01.01.2021 – 31.12.2021)
130,000 USD

3 Countries

12 months

330 Youth

The focus of project activities will differ in each region and will be adapted according to the individual
situation of participating youth groups. In all regions, however, there will be a stronger focus on the
important and future-oriented topics of digitalization and the adaptation to climate change.

Honduras:
New times are dawning in Honduras. The long and successful period of cooperation with UNIOCAFE is
transitioning into a more independent state. These youth are ready for it. In 2021, the Coffee Kids
team in Honduras is waiting for a new start; the exciting task of working with three new groups
consisting of 75 new youths in Ocotepeque and the new Coffee Kids area Copan. 32,500 USD will be
invested in this phase to lay the important foundations for all further development steps of this new
cohort. It's about getting to know the youth, listening to them, giving them self-confidence, showing
opportunities and working hand-in-hand with them in their communities.
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Guatemala:
In 2021, Coffee Kids seeks to provide follow-up with the 4 youth committees and one independent
group from Phase III reaching 75 youth. A total of 32,500 USD will be invested in this new cycle with
a focus on strengthening the youth committees within the farmer organizations. There is still much to
do in the established entrepreneurships, especially for those who have suffered from COVID-19. A
highlight in this new circle will be the training of 10 Climate Pioneers; an initiative that has already
seen much success in Honduras in 2020.

Tanzania:
Coffee Kids has been active in the Kilimanjaro region for years to secure the coffee cultivation of the
future and to develop plans together with youth on how this can work. Coffee Kids will invest another
65,000 USD under Coffee Kids IV with an expected number of 1,500 training contacts for a total of
180 youth participating in the program. We want to ensure that the seeds of the last few years can
really grow and that the young people can continue on the path they have chosen. We stand by the
side of the young people.
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Further Integration into the Global HRNS Network!
Coffee Kids was already operationally built-in into HRNS’ headquarters in Hamburg, Germany in 2020
and will now as a logical next step be further aligned within the global HRNS network. In June 2020
we took the first decision to accelerate the Coffee Kids integration as a reaction to the pandemic. In
September 2020, we decided that we would conduct a Coffee Kids Strategic Review 2021 at the
headquarters to better link Coffee Kids with the other global HRNS youth approaches. We will start
this review in April 2021 and involve our donors from the Strategic Supporter Circle. In June 2021, we
want to compile the results of the review and make the corresponding conclusions for the future of
Coffee Kids. We will share the results with our donors and the public in our mid-year-report in July
2021. We are truly excited to enter this change process!

Further Refinement of our Donation Model!
Coffee Kids had a business model for years where donors were completely flexible about the amount
and time of their donation. We appreciate the ongoing support and every single donation that was
made over the years. These donations were combined in a pool so that the next project phase could
be financed. In the end, this usually worked, and our commitment with youth remained the same.
However, the uncertainty about donations and the resulting lack of planning security for the next
project phase in 2020 got us thinking. To make Coffee Kids more resilient and plan our projects far
enough in advance, we are aiming for some changes. Like many other programs, we are also striving
to conclude more multi-year partnership agreements with different funding categories that secure
our funding needs in the mid-term and allow for a better strategic and operational planning. This
change mainly affects existing or interested new members of the Strategic Supporter Circle. We hope
that these adaptations will find our supporters acceptance and appreciation and we will be presenting
more information on this as part of our Strategic Review 2021.
Furthermore, we are of course still grateful for any other flexible form of support, be it helpful
contacts, programmatic exchange, awareness for our work, sourcing of Youth Development coffee,
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and much more. Coffee Kids will remain an open community and we wish to remain in touch with
everybody who joined the ride of the past years to make this program successful.
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Strategic Supporters Circle

Supporters
Abby Tzinberg
Actual Coffee
Amanda Nicoletti
Andrew Jay
ANH DINH
Anna Bansagi
Arleen Fields
Ashley Nelson
Aurore Studer
Baratza
Bastion and Friends
Bnny Cahan
Brooke Caracciolo
Clint Underwood
Coda Coffee Company
Coffee by Storm ApS
Coffee Roasters Inc
Coffee Roboto
Common Good Coffee
Roasters
Dakota Jackson

Ellen Qiu
Ellis Davis
Feven Hail
Grounds Body
Günther Schröer
Ian Eales
InterAmerican Coffee
Irving Farm Coffee Roasters
James Dykstra
Jan von Enden
Jase Hammock
Jason Gong
Jay Kling
Jen Pyle
Joanna Furgiuele
Joe Rawson
Joseph Stevens
Joyce Klassen
Julissa Dietze Narvaez
Kent Collins
Kevin Thai

Kieran Boyne
Kristian Hallstein
Lesleyann Russell
Maia Harris
Marc Wortman
Mark Johnson
Mark Smoler
Marlene Brown
Mart Roosimägi
Matthias Woltmann
Meghna Ranjit
Miriam Moussaioff
Nancy Bird
Nate Polly
Nicholas Lundgaard
Nicholas Tong
Oscar Carrasco
Otavio Leepkaln
Pat Wichman
Priscila Matamoros
Red Rock Roasters

Rene Serencsits
Rick Fortuin
Robert & Sheila Berman
Robert Grauberger
Sara Wolfswinkel
Sarah Jacobsen
Sarah Nyland
Serge Uccetta
Sharon Oselin
Simeon Bricker
Snowy Owl Coffee Roasters
Spencer Tropea
Steep Street Coffee
Tara Morgan
The Coffee Society
Thomas Chancey PCA
Vigilante Coffee
Wayne E. Harbert
Wesley Craft
Wilder Coffee Roasters

The work that we do could not be possible without our supporters. They are often long-term friends
of Coffee Kids and, despite their own difficulties in the corona pandemic in 2020, have continued to
stand behind us and support us. This not only applies to financial support. It’s about much more: a
network, regular exchange, or raising awareness for our work. Everything in the best sense of Coffee
Kids, so that we can achieve the best possible success in the field. On behalf of the entire Coffee Kids
Program and the participating youth, a very big thank you!
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